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Instructions :
1. The Question Paper is divided in five Units. Each unit carries an internal
choice.

2. Attempt one question from each Unit. Thus attempt five questions in all.

3. All questions carry equal marks.

4. Assume suitable data wherever necessary.
5. English version should be deemed to be correct in case of any anomaly in
translation.

6. Candidate should write his/her Roll Number at the prescribed space on the

question paper.
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(F®E IUnit )

I S8R W TEHA KT FA YW 7 YR TSSO Sl T wiferg |
How does culture affect behaviour of consumer ? Explain with Indian illustration.
(TFA/Or)

TR ool fouoM H Sudedt SAaer & fagidl i A STAn R ST €27 9RdE SEn/eeR
T IEEI0 AR GHIEY |

How are the principles of consumer behaviour applied for profit

marketing ? Use suitable Indian examples to elaborate.

@&E II/Unit II)

fommwdl eyfa @ d w1 3w fauoe wEifa § SwEe R few aE @ o §d
€7

How can marketers take advantage in formulating marketing strategy from

perception and learning ?
(3ATE/Or)
Wege (W) & fafy= disca @0 €7 SR TR GEEmEd |
What are various models of attitudes ? Describe with illustrations.
(Z&TE III/Unit III)
HAURY ¥ T F AHR § 7 TEH! Sudmkl geRr # wn yffer ¥7?

What do you understand by retention ? What is its role in consumer

behaviour ?
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(JIA/0r)

6. a1 SEM B SUNE BHEl SHOER % HRE PG § SR I FA A S ¥ ?
What factors are considered in service buying behaviour and why ?

(Z&E IV/Unit IV)
7. folem # fafis me & wifem $99 27 3= 99 %9 & w1 9% g7

What are the various types of risks in decision making ? How can they be

reduced ?

(319d/Or)

8. At faarsm #1 fae wd wew w1 fowm w9 @ fafew)
Describe the role and importance of economic segmentation.
(Z&E V/Unit V)
9. TER ¥ o9 ¥ WEE ©/ THE Wiwaw fafed
What is the meaning and process of diffusion ?
(31Y4/Or)
10. SN Tt =Eer & fafw dieeq =1 €49 # w9emsd |

Describe in brief different models of industrial buying behaviour.
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